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SYNOPSIS 

The decline in subscribers for traditional pay TV has intensified operator focus on 

minimizing subscriber churn. This study examines the current state of churn among 

pay-TV providers, with a specific look at cord cutting, cord nevers, the impact of new 

OTT video services and skinny bundles, triggers to churn, and effective retention 

tools. 

ANALYST INSIGHT 

“The fall in subscribership creates increasing pressure on pay-TV providers to 

maintain or improve revenues and profitability. Attempts to reduce content costs 

squeezes content suppliers and the content included in channel packages. 

Thinner packages at the same or higher prices push consumers to consider 

switching providers or consider new options outside of pay TV.” 

― Brett Sappington, Senior Research Director, Parks Associates 
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